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DESIGN IS EVERYTHING,
EVERYTHING IS DESIGNED.



WE ARE HTDS

About htds
Since its inception in 2005, Hiroshi Tsunoda Design Studio (htds) has been transforming everyday challenges into innovative design solutions.
Founded by Hiroshi Tsunoda, a Japanese designer based in Barcelona since 2000, htds stands as a beacon of creativity and functional artistry.

Design Philosophy

Hiroshi Tsunoda’s design philosophy centers on geometric simplicity and functional harmony. With a background from the Rhode Island School of
Design, Tsunoda integrates American cultural influences with Japanese minimalism, resulting in designs that are visually striking yet practical and
user-friendly.

Innovative Solutions
At htds, we offer fresh, innovative solutions through a multicultural lens. Our designs address the small challenges of daily life, continuously exploring
new formal and conceptual territories. Our mission is to enhance everyday experiences by seamlessly integrating form and function.

Global Presence

Htds has gained international recognition, with our designs featured in cities like London, Milan, Paris, Frankfurt, Hangzhou, and Moscow. Our
participation in global design events, such as the Design-Act in Moscow and the Hangzhou International Design Festival, reinforces our standing in
the design community. We’ve also engaged in discussions on new design business ideas at Circulo de Bellas Artes de Madrid and Creative Talks
by Lladré in Valencia.

Collaborations and Partnerships
Our studio thrives on collaboration with a diverse range of national and international companies, allowing us to apply our creative expertise across
various industries. This synergy results in products that are both aesthetically pleasing and highly functional.

Discover htds
Join us in exploring how htds redefines design through the seamless fusion of form, function, and inspiration. Our unique approach and global per-
spective position us as a dynamic force in the design world, continually pushing boundaries and enhancing everyday life through thoughtful design.

HIROSHI TSUNODA

Hiroshi Tsunoda is a Japanese designer who has called Barcelona home since 2000. With a fascination for American
culture—particularly cinema and basketball—he pursued his studies at the prestigious Rhode Island School of Design.
This experience honed his talent, technique, and distinctive design identity, rooted in formal simplicity and characterized
by strong geometric elements that harmonize form, function, and material.

Tsunoda finds inspiration in his surroundings, addressing the small challenges of daily life while exploring new concep-
tual and formal territories. In 2005, he founded his design studio in Barcelona, focusing on innovative solutions with a
multicultural perspective. That same year, he launched DesignCode, a product editorial company that champions ac-
cessible and sensational design. Since then, Tsunoda’s studio has collaborated with numerous national and international
companies across diverse industries.

Tsunoda’s work has been exhibited globally, including in London, Milan, Paris, Frankfurt, Hangzhou, and Moscow. He
has contributed to design discourse through talks and workshops at prestigious events such as Design-Act in Moscow,
the Hangzhou International Design Festival in China, and Creative Talks by Lladré in Valencia. His thought leadership
extends to educational initiatives, including The Creative Journeys at the Apple Store in Barcelona.

Beyond his design practice, Tsunoda is a dedicated educator, teaching at institutions like LCI, IED, and Elisava in Bar-
celona at both undergraduate and postgraduate levels. In recent years, he has also expanded his teaching to Mexico,
conducting classes and workshops at ANAHUAC and CEDIM, including collaborations with Michelin-starred restau-
rant Pangea in Monterrey. His multifaceted career underscores a commitment to advancing design as a tool for prob-
lem-solving and cultural exchange, making him a respected figure in the global design community.
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RAMEN
HOUSE

Japanese Restaurant
INTERIOR DESIGN

Barcelona. SPAIN
CONTRACT

Ramen has become a global sensation, and Barcelona
is no exception, with numerous ramen spots popping
up across the city. When we were commissioned

to design a new ramen restaurant in Poble Nou—a
trendy, fast-growing neighborhood in Barcelona—we
knew it needed a standout interior to set it apart from
the competition.

The challenge was to create a unique design for the
narrow space, which stretches deep into the back

of the restaurant. Situated on a bustling street with
heavy pedestrian traffic, we saw an opportunity to
attract attention by designing a visually striking
entrance. Our goal was to entice passersby to stop
and look inside, intrigued by the restaurant’s special
ambiance.

We achieved this with a captivating entrance featuring
custom-designed wooden lamps. These original fix-
tures not only illuminated the space but also created
a warm, inviting atmosphere that drew people in from
the street. The combination of light and design trans-
formed the restaurant into a destination that stood out
in a crowded market.

A successful restaurant isn’t just about great food and
service; it also requires an interior that creates a com-
fortable and appealing atmosphere. With this project,
we delivered an interior design that blends func-
tionality with striking aesthetics, ensuring the space

becomes as memorable as the ramen it serves.
www.ramenhouse.poblenou.com

cliente: MAINICHI FOOD, S.L.



https://www.instagram.com/ramenhouse.poblenou/


top left_Oringal wooden beam lighitings

top right_oringal design wallpaper produced
by COORDONNE the on wall

bottom_original design wallpaper

right page_hall of the restaurant
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Located in the heart of Sants, one of Barcelona's
most historic neighborhoods, OKINI proudly holds the
title of the city’s first kushiage restaurant. The brand
identity for OKINI was carefully crafted to seamlessly
blend the traditional essence of Japan with the mod-
ern vibe of Barcelona, creating a unique and welcom-
ing dining experience.

The interior desigl'(illfully integrated elements from
"\the previous Iris , such as the walls, ceiling, and
flooring, preserving its foundation while infusing. it
with fresh energy. Natural wood was chosen as the
primary material for the redesign, enhancing the
space with a warm, authentic Japanese aesthetic.

To further elevate the ambiance, htds designed all the
original furniture for the restaurant, including custom
seating, tables, and fixtures. Every piece was tailored
to reflect the essence of Japanese dining culture,
ensuring a cohesive and distinctive environment.

This thoughtful combination of cultural authentic-
ity, modern design, and custom-crafted elements
makes OKINI not only a culinary destination but also oD
visually engaging space, perfectly suited to introduce
kushiage to Barcelona.

cliente: PREASURE CREATE, S.L.
®
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top left_think and long wooden log was used to create the boxseats
top right_oringal table with fryer built in

bottom_traditional paper luntern from Japan

right page_original tables, benches and stools
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ORENCHI ,

Japanese Restaurant
INTERIOR DESIGN

Santa Clara. LA. USA
CONTRACT

Refreshing the Identity of Orenchi Ramen in Palo
Alto, California

After 15years of servingithe community,"Orenchi
Ramen, a beloved ramen restaurantin Palo Alte,
California, needed a refreshed'imageto align with'its
enduring popularity»lnitially, we designed. a striking
dragon-and-ramen=bowl windew decal for-the main
storefront, creating an eye-catching introduction:to
the restaurant.4ollowing its success; we were en-
trusted with a fullinterior renovation to revitalize'the
dining experience.

Atthe heart of the redesign; we placed a:large dining
table.reminiscent.ofithe counters found'in traditional
ramen restaurants in Japan, fostering a communal
and authentic atmosphere. To enhance comfort, a
wooden scaffold was thoughtfully designed to create
subtle separations between diners; balancing/intimacy
with openness.

Adding a playful yet visually striking element, the din-
ing room walls feature dynamic collages of Japanese
animation and manga, infusing the space with fun,
creativity;.and cultural flair.

This renovation brought a fresh, modern touch to
Orenchi Ramen while preserving its Japanese roots,
ensuring a memorable and comfortable experience
for both loyal patrons and new visitors alike.

cliente: OGIKU CORP.INC

./ "

i
ﬁff-'ff-' f|
(el




P.12BORENCHI RAMEN

Q)

Q A = : =
.‘:'Sv.mad::.z' 7,'5)@/% (JJ%%@/{@J/}

top left_led lighting with anime manga collage
top right_oringal design decal on wall
bottom_original design window decal

right page_original ramen dining counter



pzet b

=l

i
o

L

g

S FRA

F“E
et

AT e %

he estaurant in Las Palmas de Gran
aria, Aki introduces the warmth and richness
of Japanese ramen culture to a new audience. With
ramen’s global popularity on the rise, the challenge
was to craft a visual identity that felt both authentic
to Japanese traditions and appealing within the local
context.

One unique aspect of this project wa
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top left_gradation balck paint for the legs of chair

top right_oringal paper screen lamps on the bar counter
bottom_original design wallpaper

top right page_the hall way of the restaurant

top right page_Llarge size oringinal wallpaper

P.14BAKI RAMEN



71BN
ff/J' LL \
o 5 o (R

Japanese Restaurant
INTERIOR DESIGN

Barcelona. SPAIN w Ny = B
CONTRACT - ' | | . .

Crafting a Pan-Asian Interior in the Heart of Barcelo-
na’s Gothic Quarter

Located in the heart of Barcelona’s historic Gothic
Quarter, Red Ant sought a Pan-Asian aesthetic for

its restaurant. We delivered a design that seamlessly
blends traditional and contemporary elements, creat-
ing a striking and cohesive space.

A bold red and black color palette was used through-
out the interior, setting a dramatic and vibrant tone
that reflects the energy of Asian culture. To reinforce
the theme, we incorporated Chinese traditional
stamps into custom wallpaper, adding depth and
texture to the walls. Quintessential birdcage lamps
were strategically placed to enhance the ambiance,
creating warm, inviting lighting that evokes the charm
of classic Asian design.

The result-is an interior that captures the essence of
Pan-Asian culture, offeringa visually immersive and
memorable dining experience in one of Barcelona’s
most iconic neighborhoods.

www.mosquitotapas.com

Red
Ant

AT

cliente: MOSQUITO 2003, S.L.



http://www.ramenhouse.poblenou.com
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top left_oringal bird cage lamps

top right_oringal design wallpaper

bottom_oringal design wallpaper with ancient Chinese stamps
right page_the whole image of the restaurant

P.16BRED ANT
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URIBOU

Japanese Restaurant
INTERIOR DESIGN

Barcelona. SPAIN
CONTRACT

In any restaurant, the ambiance of the dining room
plays a pivotal role in shaping the overall experience.
At La Cuina de l'Uribou, we undertook a thoughtful
redesign to enhance the space, focusing on elements
that elevate both aesthetics and functionality.

Our approach began with meticulous attention to de-
tail, introducing new lighting that creates a warm and
inviting atmosphere, complemented by fresh visuals
that reflect the restaurant’s unique identity. One of
the standout features of the redesign is our custom
wallpaper, adorned with hand-drawn illustrations of
koi carp by Hiroshi himself. These illustrations were
scanned and digitally transformed to create an orig-
inal design that blends traditional Japanese artistry
with a contemporary touch.

To further enhance the dining experience, we installed
a new sushi bar counter as a central feature. This
addition not only serves as a focal point but also offers
guests an interactive element, allowing them to enjoy
the artistry of sushi preparation up close.

The redesign of La Cuina de l'Uribou seamlessly com-
bines visual appeal with functionality, creating a dining
space that is both comfortable and memorable. This
transformation underscores the importance of ambi-
ance in delivering an exceptional culinary experience.

cliente: URIBOU, S.L

Restanrant

La cuina de U Uribon
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top left_oringal hand drawn koi fish

top right_Llighting panel with the original koi drawings
bottom_the whole image of the main dining room
right page_original sushi counter
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ASTERA
STAND

International Fair Exhibition
FAIR STAND DESIGN

Dhaka, Banglades
STAR PORCELAIN

Ambiente in Frankfurt is one of the most prestigious
trade fairs in the world, where countless HORECA
brands showcase their products to impress custom-
ers. Standing out in such a competitive environment is
essential, and for Astera’s debut, we created a striking
and unique stand that became the talk of the event.

The design was not just visually impactful but also
deeply engaging. At the heart of the stand was the
“Astera Cup,” a custom creation inspired by the
tea-drinking culture of Bangladesh. Over 2,000 indi-
vidually designed cups in varying colors and textures
decorated the shelves, making the stand a vibrant

and dynamic display. Visitors loved the idea and were
delighted to take the cups home as gifts. By the end of
the fair, every shelf was empty, eliminating the need to
transport anything back—a testament to the stand’s
success and popularity.

Our approach to this project was consistent with our
philosophy: start with a pen and paper, translate ideas
into models, and finalize with detailed renderings.
This process ensures that every concept becomes
tangible, and no detail is overlooked. The result was a
stand that not only showcased Astera’s products but
also created a memorable experience for visitors.

The overwhelming positive response and the joy of our
client made this project a highlight for our team. See-
ing the excitement on visitors’ faces and hearing the
buzz around the stand reminded us why we do what
we do. A happy client is our ultimate reward!

www.asteraporcelain.com
cliente: STAR PORCELAIN LTD.



https://asteraporcelain.com/
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top_the service counter for catering
bottom_stand front with the wide enterance
right page_wall of shelves with the atera cups
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ASTERA STAND BP.21
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model at our studio
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puter rendering of the stand

left pag?a_the atera cups in different co

top left_photo of the physical model at our studio

top right_photo of the pysica
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cliente: HIROSHI TSUNODA
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SAKE KAGURA

barcelona



top left_the original logo designed by the sutido
top right_the original wall from the past
bottom_the entrance of the bar

right page top_interior image of the bar

right page bottom_original sake counter

P.230SAKE KAGURA
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https://www.javiertles.net/

the exhibiton set up

top
bottom_the exhibiton set u
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the exhibition vie_w from the entrance

right page
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SHALL WE CONTACT :
TALK?

www.wearehtds.com
infofdhiroshitsunoda.com
0034 936 057 391
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Hiroshi Tsunoda (Hiroshi Tsunoda Design Studio) holds the exclusive sole right on development and final production of the design that is presented in this document. Ownership of rights derived from intellectual and industrial property for the creations
that are object of the present document exclusively belongs to Hiroshi Tsunoda (Hiroshi Tsunoda Design Studio), NIF X4055144-Z. Thus, Hiroshi Tsunoda (Hiroshi Tsunoda Design Studio) is the sole holder of the rights that correspond as author of the
products that are object of the present document, the same in accordance to art. 2 of the Intellectual Property Law, Law 22/1987, dated November 11 on Intellectual Property, which includes ownership of the rights that are recognized in the Second Title
of the same Law. Non-compliance of the above-mentioned conditions will be subject to an action at law before the Courts and Tribunals of the province of Barcelona, Spain.



